
LinkedIn Growth

By Joseph Ripamonti



Context
I noticed that the online image of the digital marketing agency I was working for

was not developed at all, so I decided to tackle this problem starting with a

LinkedIn organic content strategy



Targets

Increase followers number Improve the engagement Develop the online brand image



Strategy
The 4:1:1 Rule
For every 6 posts:

4 educational content that adds value to the
audience

1  about company insights, adding a human
touch to the brand

1  promotional content aimed at making
sales and finding new clients



NEW background picture, logo
and bio

Rebranding
MODERN, MINIMALISTIC AND
YOUNGER TONE OF VOICE



Educational Content

Industry Related Post Polls



Taking a Stand on Social Issues



Carousels



Company Insights





Promotional Content



FEBRUARYResults! MARCH ABRIL MAY JUNE JULY AUGUST

UNIQUE VISITORS

NEW FOLLOWERS

POST IMPRESSIONS

CUSTOM BUTTON
CLICKS

PAGE VIEWS

REACTIONS

SHARES

TOTAL FOLLOWERS

300 363 357 486 496 410 303

15 44 94 116 152 59 53

6k 6.1k 5.4k 5.1k 8.6k 12k 4.8k

15 25 26 37 34 7 11

700 864 766 1250 1356 1057 747

25 66 82 42 158 245 56

5 5 7 2 8 9 8

1.3k 1.5k 1.6k 1.71k 1.89k 1.9k 2k


